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Module 1: Global Trends & Sustainability in Tourism

1)7’3631’81‘/1 1: Thailand Tourism Situation and

#adafi 2: Climate Change Impacts in Tourism

DoubleTree by Hilton

Direction Industry #1vaN 3: Global Tourism Mega Trends . |
Class Recap e o - g Q&A + Break . R Q&A + Break . o | QKA Dinner Sukhumvit 24
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#2099 5: Value-based Tourism in Meaningful
Experiences
o AMANTOUIA O LTEalual
navaNn 4. Sustalnlable & Regenerative Tourism sosfinstummaeiTeuazuUdinlg nsviealeaud DoubleTree by Hilton
Class Recap ﬂﬁuL’S‘&m aaﬂﬁu NDILLHIS Q&A + Break Uszinalng Q&A + Break Sukhumvit 24
NSIUNSHINNTT Somdul Bee Sanctuary LAy AuATUNSal WBedaums ASIN 2
FRIHIINTANUAANLTU BTN AETUBBNNAN LAy
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Module 2: Rooting Cultural & Authentic Experiences
#2099 6: Cultural Immersive Storytelling: DoubleTree by Hilton
Making Heritage Come Alive Q&A Dinner Sukhumvit 24
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#2vaN 9: Soft Power Influences in Tourism
v v A . . . #Ua# 8: Community-Based Tourism: Industry |
%®Uan 7: Culinary Excellence in Tourism: _ . . i m e mw . DoubleTree by Hilton
. . Engaging Local Voices AEAIUN lwgUsenIveg USEn neg N51IARULYNTE . .
Class Recap Elevating Gastronomic Adventures Q&A + Break Q&A + Break Q&A Dinner Sukhumvit 24

LAVDISIUBIMNSHVAUNLBL A L UUT LA b ne

AnulH aufnd YgyAn
ANBRa Local Alike

Shlalg
LLaz/ﬁaﬁaLmuqmammm Soft Power lve

(Panel Discussion)

ASIN 3




AU/428a1

13.00-13.30

13.30 - 14.00 14.00-14.30

14.30-15.00

15.00-15.30 15.30-16.00 16.00-16.30 16.30-17.00 17.00-17.30

17.30-18.00

18.00 u. 1y

11 3.8, 2568

#adafl 10: Thailand Creative Economy &
Entertainment
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Workshop 1: Crafting Signature Experiences
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Class Recap e e g e o m - Q&A + Break v < o Q&A Dinner Sukhumvit 24
Founder and CEO U3u" 8UlANY ALBNN I8LaT AMAUNIUNU UNANWUD b 4
o ASIN
A0 Chief eXperience Officer 3101 FINNOMENA
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Module 3: Enhancing Personalization & Customization
v u A #adadl 12: The Future of v v A o o
nIUaN 11: Digital Transformation in o NIVaN 13: Destination Marketing in the Age of |
o . Hyper-Personalization in Travel DoubleTree by Hilton
Hospitality & Tourism S . e W Smart Travelers ' |
Class Recap . o - e e D w ¥ Q&A + Break ARLLIA EUTLATYY 1@13‘1/1‘1/\18@3@%8 Q&A + Break e m e m e e Q&A Dinner Sukhumvit 24
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(Technology & Marketing Consulting)
Wt 14: Emotional & Memory-Driven Travel
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NOIUIENNTNINTTUNITAAIALALALATUNITAAN AN 6
AUNTITNDAUTYY Bangkok Airway
Module 4: Advancing Health, Wellness & Well-being Tourism
#adafl 15: The Rise of Mental Wellness |
. . v v . . . DoubleTree by Hilton
Tourism & Mindfulness Retreats NIVan 16: Emerging of Medical Tourism . |
R o £ Q&A + Break . o v Q&A Dinner Sukhumvit 24
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v v A . . Businesses .
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Module 5: Technologies Integration for Smart Tourism

#adadl 19: Smart Tourism in the v o o . . . v o o o .
. %#2UaNn 20: Data-Driven Decision Making for "®2UaNn 21: Digital Payments: Transforming DoubleTree by Hilton
Post-Pandemic Era . . . . |
23 n.A. 2568 Class Recap S5 e Q&A + Break Tourism Growth Q&A + Break Tourist Transactions Q&A Dinner Sukhumvit 24
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Wil 22: Immersive Experiences Travel with #atail 23: Remote Work Trend and Digital
Technologies Nomadism
30 n.A. 2568 Recap - ¢ - Q&A + Break R . | . Q&A + Break
ARLATANIA NIV ARMALIN dLAI Founder & Managing Director 910
NIIUNSHINATT Ascend Travel ServiceMind Asia
DoubleTree by Hilton
Sukhumvit 24
ASIN 9
Watadl 24: Amazing Thailand 5 Grands
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Module 6: Shaping Thailand's Signature Destinations
Wadiafi 25: Branding & Positioning Thailand’s
Signature Destinations v oy o o . . v oy o . . .
SR ) %AVaN 26: Designing Thailand’s Next Iconic WIVDN 27: Shaping Thailand's Future Tourism DoubleTree by Hilton
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Workshop 3: Innovating Future Tourism
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